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2011), http://stakeholders .ofcom.org.uk/binaries/consultations/t-advertising-investigation/summary/TV_advertising MR pdf (last visited May 20, 2012).
Ofcom, Competition issues in the UK TV advertising frading mechanism: Decision on a market investigation reference (Dec. 15, 2011),

http://stakeholders .ofcom.org.uk/binaries/consultations/tv-advertising-investigation/statement/statement.pdf (last visited May 20, 2012).

Ofcom, Regulating the quantity of advertising on television (Dec. 15, 2011), http://stakeholders.ofcom.org.uk/binaries/broadcast/Advertising_minutage.pdf (last
visited May 20, 2012).

C e )



http://stakeholders.ofcom.org.uk/binaries/broadcast/Advertising_minutage.pdf
http://stakeholders.ofcom.org.uk/binaries/consultations/tv-advertising-investigation/statement/statement.pdf
http://stakeholders.ofcom.org.uk/binaries/consultations/tv-advertising-investigation/summary/TV_advertising_MIR.pdf
http://stakeholders.ofcom.org.uk/binaries/consultations/tv-advertising-investigation/summary/TV_advertising_MIR.pdf
http://stakeholders.ofcom.org.uk/binaries/consultations/tv-advertising-investigation/statement/statement.pdf
http://stakeholders.ofcom.org.uk/binaries/broadcast/Advertising_minutage.pdf

	英國Ofcom公佈電視廣告交易機制的反競爭調查報告

